














July 22 – March 23 

Site Traffic

1,599,477 Users

UP +51% FY22

85% New Visitors

Lodging Referrals

29,390 Referrals

UP +81% FY22

Meetings / Traffic

11,054 Pageviews

UP +388% FY22

Visitor Guide Requests

24,769 requests

UP +48% FY22

Web Sessions by FY

Source: Google Analytics 





July 22 – March 23 

130 
Articles/Stories

$33.7M AVE
Advertising Value Equivalency

4.4B UVM
Online Readership

465 
Individual Business Mentions
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TOP OUTLETS

Source: MuckRack
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